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More than 9 BILLION gallons per year.



More than 8 MILLION households per year.



More than 24.5 MILLION Americans benefit 
from Oilheat.



Regional share of US Oilheat marketRegional share of US Oilheat market

New England New England –– 30%30%
MidMid--Atlantic Atlantic –– 43%43%
South South –– 10%10%
MidMid--West West –– 11%11%
West West -- 6%6%

8 BILLION gallons 8 BILLION gallons 
concentrated in 14 states!concentrated in 14 states!
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Potential annual gallons/Potential annual gallons/
state of biodiesel state of biodiesel (@ B(@ B--5 blend)5 blend)

New England  

166,860,000166,860,000

Mid Atlantic

222,890,000222,890,000

South   South   

55,625,00055,625,000

NorthwestNorthwest

22,395,00022,395,000

CentralCentral

31,630,00031,630,000

Based on Based on NORANORA’’ss ““Oilheat, the National PictureOilheat, the National Picture””



Total potential market for biodieselTotal potential market for biodiesel

More than 450 million gallons per year.



Distributed by wholesale suppliers to more than 
7,000 retail outlets



Delivered door-to-door by a fleet of over 40,000 
class 4-5-6 truck–Diesel powered!



Over 30 MILLION deliveries per year.



ØOilheat…serviced by thousands of independent contractors

ü Invisible, seamless, automatic delivery of fuel 

ü Heating equipment service performed by certified  
technicians

ü Service contracts, price protection, budget plans, and 
storage insurance available to homeowners

ü Oilheating appliances are covered by strong 
reliable warranties 



Oilheating marketing challengesOilheating marketing challenges

ØOilheating image suffers in the minds of much the public.

üForeign, Mid-east oil

üBig oil companies

üLimited resource

üEnvironmentally damaging

üOld fashioned, not suitable for new homes



solutionssolutions



Foreign, Mid-east oilHome grown, domestic



“BIG” oilAmerican farmer



Limited resourceRenewable



Bad for the planetClean, natural and green



Old fashionedModern, high tech



HurdlesHurdles……

American Society for Testing and MaterialsAmerican Society for Testing and Materials (ASTM ) (ASTM ) and and 
Underwriters Laboratories (UL) have not recognized Underwriters Laboratories (UL) have not recognized 
BioheatBioheat®® as a as a ““conforming fuelconforming fuel”” hindering the universal hindering the universal 
acceptance of it as a home heating fuel.acceptance of it as a home heating fuel.

Through a joint effort between the NBB, NORA, and some Through a joint effort between the NBB, NORA, and some 
oilheating equipment manufacturers, significant progress oilheating equipment manufacturers, significant progress 
has been made towards accepting has been made towards accepting BioheatBioheat®® as a as a 
conforming fuel and completion is expected in mid 2008.conforming fuel and completion is expected in mid 2008.



HurdlesHurdles……

The availability of The availability of ““qualityquality”” biodiesel for blending is biodiesel for blending is 
sporadic or nonsporadic or non--existent throughout much of the existent throughout much of the 
oilheating markets.oilheating markets.

It is essential that product (up to 450,000 gallons It is essential that product (up to 450,000 gallons 
annually) be available to heating oil wholesaler distributors annually) be available to heating oil wholesaler distributors 
in the oilheating markets. Particularly during the cold in the oilheating markets. Particularly during the cold 
weather months.weather months.



HurdlesHurdles……

Most of the oilheating retail marketers do not have Most of the oilheating retail marketers do not have 
facilities nor the technology for proper onfacilities nor the technology for proper on--site blending site blending 
of heating oil and biodiesel.of heating oil and biodiesel.

It is essential the It is essential the BioheatBioheat®® product be blended product be blended 
upstream of the local retail marketer and be available upstream of the local retail marketer and be available 
locally for retail delivery.locally for retail delivery.



HurdlesHurdles……

The high cost of biodiesel ads to the already record The high cost of biodiesel ads to the already record 
price of heating oil.price of heating oil.

The dollarThe dollar--perper--gallon tax credit must be extended beyond gallon tax credit must be extended beyond 
the end of this year.the end of this year.



HurdlesHurdles……

Homeowners have little or no knowledge abut Homeowners have little or no knowledge abut BioheatBioheat®®

and its many advantages.and its many advantages.

An aggressive consumer education campaign must be An aggressive consumer education campaign must be 
implemented to enlighten homeowners about the many implemented to enlighten homeowners about the many 
benefits of benefits of BioheatBioheat®®..

Some materials have already been produced for this Some materials have already been produced for this 
purpose and are available to the oilheating industry purpose and are available to the oilheating industry 
through NBB and various State oilheating associations.through NBB and various State oilheating associations.

Additional efforts are required and must be ongoing.Additional efforts are required and must be ongoing.



BioheatBioheat®® presents an presents an 

opportunity for both the opportunity for both the 

oilheating and biodiesel oilheating and biodiesel 

industries to provide industries to provide 

American consumers with a American consumers with a 

superior, renewable, clean superior, renewable, clean 

and domestically produced and domestically produced 

home heating fuel.home heating fuel.



BioheatBioheat®® presents an presents an 

opportunity for both the opportunity for both the 

oilheating and biodiesel oilheating and biodiesel 

industries to increase industries to increase 

positive consumer positive consumer 

awareness, distribution,awareness, distribution,

and gallon sales.and gallon sales.
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